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Fastest growing single serve milk brand in CR!
fairlife ultra-filtered milk 140z single serve will leverage
the power of the Masterbrand to recruit new

households with our 50% more protein & o o o
50% less sugar proposition. + 25 /o + 1 4 /o + 9 /o
Dedicated marketing investment to capture shoppers

in on-the-go channels & key occasions. Dol Vol vs YA Unit Vol vs YA Unit Velocity vs YA

140z Chocolate, Strawberry & 2% White

Grow Basket Size with Incremental Occasions & Pairings
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Avg Basket Units (all shoppers): 2.9
Avg Basket Units (UFM shoppers): 5.5
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